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1. Rekapitulasi Keterangan Umum Responden

	Jenis Kuesioner
	Jumlah
	Total
	Presentase

	Online
	275
	390
	70,51%

	Offline
	115
	
	29,49%

	Jenis Kelamin
	Jumlah
	Total
	Presentase

	Laki-laki
	68
	390
	17,44%

	Perempuan
	322
	
	82,56%

	Angkatan
	Jumlah
	Total
	Presentase

	2016
	92
	390
	23,59%

	2017
	79
	
	20,256%

	2018
	112
	
	28,718%

	2019
	107
	
	27,436%

	Usia
	Jumlah
	Total
	Presentase

	17 - 20 Tahun
	258
	390
	66%

	21 - 24 Tahun
	128
	
	33%

	25 - 28 Tahun
	4
	
	1%

	29 Tahun Keatas
	0
	
	0%

	Jenjang Pendidikan
	Jumlah
	Total
	Presentase

	D3
	14
	390
	3,6%

	S1
	367
	
	94,1%

	S2
	9
	
	2,3%

	Pemasukan
	Jumlah
	Total
	Presentase

	≤ Rp. 300.000
	166
	390
	42,56%

	Rp. 301.000 - Rp. 600.000
	104
	
	26,67%

	Rp. 601.000 - Rp. 900.000
	46
	
	11,8%

	> Rp. 900.000
	74
	
	18,97%

	Pengeluaran
	Jumlah
	Total
	Presentase

	≤ Rp. 300.000
	152
	390
	38,97%

	Rp. 301.000 - Rp. 600.000
	131
	
	33,6%

	Rp. 601.000 - Rp. 900.000
	60
	
	15,38%

	> Rp. 900.000
	47
	
	12,05%

	Frekuensi menggunakan FDA
	Jumlah
	Total
	Presentase

	Hampir setiap hari
	9
	390
	2,31%

	Beberapa kali dalam seminggu
	49
	
	12,56%

	Satu kali dalam seminggu
	30
	
	7,7%

	Tidak hanya satu kali dalam satu bulan
	86
	
	22,05%

	Satu atau dua kali dalam satu bulan
	216
	
	55,38%





	Durasi menggunakan FDA
	Jumlah
	Total
	Presentase

	Kurang dari satu bulan
	114
	390
	29,23%

	Kurang dari tiga bulan
	75
	
	19,23%

	Kurang dari enam bulan
	54
	
	13,85%

	Kurang dari satu tahun
	58
	
	14,87%

	Lebih dari satu tahun
	89
	
	22,82%



2. Rekapitulasi Data Persepsi Responden
	Variabel
	Frekuensi Persepsi Responden (Orang)
	Total
	Persentasi Persepsi Responden (%)

	
	1
	2
	3
	4
	5
	
	1
	2
	3
	4
	5

	IU
	IU1
	11
	83
	174
	101
	21
	390
	2,82
	21,28
	44,62
	25,90
	5,38

	
	IU2
	6
	19
	131
	180
	54
	390
	1,54
	4,87
	33,59
	46,15
	13,85

	
	IU3
	29
	132
	144
	72
	13
	390
	7,44
	33,85
	36,92
	18,46
	3,33

	QC
	QC1
	3
	4
	71
	186
	126
	390
	0,77
	1,02
	18,21
	47,69
	32,31

	
	QC2
	2
	4
	70
	210
	104
	390
	0,51
	1,02
	17,95
	53,85
	26,67

	
	QC3
	1
	6
	71
	194
	118
	390
	0,26
	1,54
	18,21
	49,74
	30,25

	CV
	CV1
	3
	12
	82
	181
	112
	390
	0,77
	3,08
	21,02
	46,41
	28,72

	
	CV2
	4
	13
	74
	170
	129
	390
	1,02
	3,33
	18,98
	43,59
	33,08

	
	CV3
	4
	12
	79
	146
	149
	390
	1,02
	3,08
	20,26
	37,44
	38,20

	LT
	LT1
	0
	5
	117
	186
	82
	390
	0
	1,28
	30
	47,69
	21,03

	
	LT2
	0
	7
	109
	195
	79
	390
	0
	1,79
	27,95
	50
	20,26

	
	LT3
	0
	8
	94
	196
	92
	390
	0
	2,05
	24,10
	50,26
	23,59

	SR
	SR1
	3
	5
	74
	198
	110
	390
	0,77
	1,28
	18,98
	50,77
	28,20

	
	SR2
	1
	10
	81
	186
	112
	390
	0,26
	2,56
	20,77
	47,69
	28,72

	
	SR3
	2
	5
	44
	179
	160
	390
	0,51
	1,28
	11,28
	45,90
	41,03






3. Hasil Uji Validitas Intention to Use (IU)
	Correlations

	
	IU1
	IU2
	IU3
	SUMIU

	IU1

	Pearson Correlation
	1
	.472**
	.578**
	.851**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000

	
	N
	390
	390
	390
	390

	IU2
	Pearson Correlation
	.472**
	1
	.360**
	.741**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000

	
	N
	390
	390
	390
	390

	IU3
	Pearson Correlation
	.578**
	.360**
	1
	.819**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000

	
	N
	390
	390
	390
	390

	SUMIU
	Pearson Correlation
	.851**
	.741**
	.819**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	

	
	N
	390
	390
	390
	390

	**. Correlation is significant at the 0.01 level (2-tailed).



4. Hasil Uji Validitas Quality Control (QC)
	Correlations

	
	QC1
	QC2
	QC3
	SUMQC

	QC1
	Pearson Correlation
	1
	.760**
	.671**
	.896**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000

	
	N
	390
	390
	390
	390

	QC2
	Pearson Correlation
	.760**
	1
	.781**
	.930**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000

	
	N
	390
	390
	390
	390

	QC3
	Pearson Correlation
	.671**
	.781**
	1
	.899**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000

	
	N
	390
	390
	390
	390

	SUMQC
	Pearson Correlation
	.896**
	.930**
	.899**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	

	
	N
	390
	390
	390
	390

	**. Correlation is significant at the 0.01 level (2-tailed).




5. Hasil Uji Validitas Convenience (CV)
	Correlations

	
	CV1
	CV2
	CV3
	SUMCV

	CV1
	Pearson Correlation
	1
	.441**
	.417**
	.740**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000

	
	N
	390
	390
	390
	390

	CV2
	Pearson Correlation
	.441**
	1
	.710**
	.871**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000

	
	N
	390
	390
	390
	390

	CV3
	Pearson Correlation
	.417**
	.710**
	1
	.865**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000

	
	N
	390
	390
	390
	390

	SUMCV
	Pearson Correlation
	.740**
	.871**
	.865**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	

	
	N
	390
	390
	390
	390

	**. Correlation is significant at the 0.01 level (2-tailed).



6. Hasil Uji Validitas Listing (LT)
	Correlations

	
	LT1
	LT2
	LT3
	SUMLT

	LT1
	Pearson Correlation
	1
	.758**
	.547**
	.876**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000

	
	N
	390
	390
	390
	390

	LT2
	Pearson Correlation
	.758**
	1
	.649**
	.915**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000

	
	N
	390
	390
	390
	390

	LT3
	Pearson Correlation
	.547**
	.649**
	1
	.837**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000

	
	N
	390
	390
	390
	390

	SUMLT
	Pearson Correlation
	.876**
	.915**
	.837**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	

	
	N
	390
	390
	390
	390

	**. Correlation is significant at the 0.01 level (2-tailed).




7. Hasil Uji Validitas Search of Restaurants (SR)
	Correlations

	
	SR1
	SR2
	SR3
	SUMSR

	SR1
	Pearson Correlation
	1
	.681**
	.653**
	.888**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000

	
	N
	390
	390
	390
	390

	SR2
	Pearson Correlation
	.681**
	1
	.621**
	.879**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000

	
	N
	390
	390
	390
	390

	SR3
	Pearson Correlation
	.653**
	.621**
	1
	.861**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000

	
	N
	390
	390
	390
	390

	SUMSR
	Pearson Correlation
	.888**
	.879**
	.861**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	

	
	N
	390
	390
	390
	390

	**. Correlation is significant at the 0.01 level (2-tailed).




8. Hasil Uji Reliabilitas Intention to Use (IU)
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.727
	3



9. Hasil Uji Reliabilitas Quality Control (QC)
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.893
	3



10. Hasil Uji Reliabilitas Convenience (CV)
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.768
	3


11. Hasil Uji Reliabilitas Listing (LT)
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.848
	3


12. Hasil Uji Reliabilitas Search of Restaurants (SR)
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.848
	3




13. Uji Normalitas
	One-Sample Kolmogorov-Smirnov Test

	
	Unstandardized Residual

	N
	390

	Normal Parametersa,b
	Mean
	.0000000

	
	Std. Deviation
	1.99141251

	Most Extreme Differences
	Absolute
	.033

	
	Positive
	.033

	
	Negative
	-.028

	Test Statistic
	.033

	Asymp. Sig. (2-tailed)
	.200c,d

	a. Test distribution is Normal.

	b. Calculated from data.

	c. Lilliefors Significance Correction.

	d. This is a lower bound of the true significance.











14. Uji multikolinearitas

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	4.088
	.739
	
	5.529
	.000
	
	

	
	Quality Control
	.019
	.067
	.018
	.275
	.784
	.546
	1.832

	
	Convenience
	.133
	.066
	.133
	2.024
	.044
	.526
	1.901

	
	Listing
	.109
	.071
	.099
	1.536
	.125
	.543
	1.841

	
	Search of Restaurants
	.187
	.074
	.176
	2.544
	.011
	.473
	2.116

	a. Dependent Variable: Intention to Use




15. Uji heteroskedastisitas
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16. Uji T

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	4.088
	.739
	
	5.529
	.000

	
	Quality Control
	.019
	.067
	.018
	.275
	.784

	
	Convenience
	.133
	.066
	.133
	2.024
	.044

	
	Listing
	.109
	.071
	.099
	1.536
	.125

	
	Search of Restaurants
	.187
	.074
	.176
	2.544
	.011

	a. Dependent Variable: Intention to Use




17. Uji F

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	237.307
	4
	59.327
	14.604
	.000b

	
	Residual
	1564.029
	385
	4.062
	
	

	
	Total
	1801.336
	389
	
	
	

	a. Dependent Variable: Intention to Use

	b. Predictors: (Constant), Search of Restaurants, Listing, Quality Control, Convenience




18. Uji Koefisien determinasi (r square)

	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.363a
	.132
	.123
	2.016

	a. Predictors: (Constant), Search of Restaurants, Listing, Quality Control, Convenience








19. Uji regresi linier berganda

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	4.088
	.739
	
	5.529
	.000

	
	Quality Control
	.019
	.067
	.018
	.275
	.784

	
	Convenience
	.133
	.066
	.133
	2.024
	.044

	
	Listing
	.109
	.071
	.099
	1.536
	.125

	
	Search of Restaurants
	.187
	.074
	.176
	2.544
	.011

	a. Dependent Variable: Intention to Use
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